ADMAVIC’s Advanced Real Estate Lead
Generation System (Approx. 1,250+ Words)

The Most Powerful, Data-Driven & Exclusive Lead Generation Engine Built Specifically
for Gurgaon Real Estate Brokers, Dealers & Builders

ADMAVIC is not a generic marketing company.
We do NOT recycle leads.

We do NOT sell mixed databases.

We do NOT run random social media promotions.
We do NOT provide shared or duplicate leads.

We are a precision-engineered lead generation system built ONLY for the real estate
industry, especially for Gurgaon & Delhi NCR.

Our full-stack real estate lead engine includes:

Advanced keyword algorithms

Local SEO dominance

Sector-based targeting

Al-driven buyer intent modeling

Real estate PPC & Google Ads mastery
High-conversion landing pages
WhatsApp automation & drip nurturing
Real-time lead verification
Exclusive-lead delivery methodology

This section explains how ADMAVIC delivers real, exclusive, verified, high-intent property
buyer leads — every single day.

3.1 — The Heart of ADMAVIC: Real Estate
Intent Targeting Engine

In Gurgaon, people search for very specific real estate needs such as:

“3BHK in Gurgaon Sector 57”

“builder floor for sale in Gurgaon”

“buy SCO plot Gurgaon”

“Luxury apartments Golf Course Road”
“Gurgaon real estate lead generation company”



o “property dealer lead generation Gurgaon”
e “plots near Dwarka Expressway”
o “commercial office for lease Gurgaon”

These are micro-intent keywords — the MOST valuable buyer signals.

ADMAVIC captures these micro-intents using:

v Al-powered keyword mapping
We use more than 600+ intent keywords mapped across:

e Price range

o Property type

e Location preference
o Buyer persona

e Investment timeline

v Multi-layer user behavior tracking
We track buyers who:

e Click price links

o Download brochures

e Read reviews

e View floor plans

e Compare projects

o Search repeatedly in the same sector

¢/ Search engine signals

ADMAVIC uses Google’s search algorithm insights to filter:
o Serious buyers
e Active property seekers

o Ready-to-buy audience
o Investors with budget clarity

¢’ Deep funnel segmentation

Each buyer is classified based on:

o Budget
o Sector preference
o Property type



o Urgency
o Self-use vs investment
e NRI vs Indian buyer

This results in extremely high-quality, verified, motivated property leads.

3.2 — Gurgaon Micro-Market Intelligence
System

One of ADMAVIC’s biggest strengths is our micro-market expertise of Gurgaon.
We know exactly:

e Which sector is hot

e Which builder is launching

e Which areas are under-supplied

e Which zones attract investors

o What buyers search in each sector
e Which property types move fastest

v’ Golf Course Road

Buyer Profile: Luxury buyers, HNIs, NRIs
Properties: Ultra-luxury apartments, penthouses, branded residences

v’ Golf Course Extension Road

Buyer Profile: Families upgrading homes
Properties: Premium gated societies, builder floors, upcoming launches

v Dwarka Expressway

Buyer Profile: Investors, NRI buyers, mid-segment
Properties: High-rise apartments, plots, developing societies

v New Gurgaon (Sectors 79-95)

Buyer Profile: Affordable + mid-range
Properties: Plots, townships, new projects

¢ Sohna Road & South Gurgaon



Buyer Profile: Rentals, end-users
Properties: Ready-to-move mid-range homes

v’ Commercial Real Estate Zones

Buyer Profile: Retail investors, business owners
Properties: SCO plots, office spaces, retail shops

Each area gets its own keyword cluster, ensuring maximum relevance and conversion.

3.3 — Precision Targeting Framework (PTF):
ADMAVIC’s Core Advantage

Our PTF ensures that we only attract buyers with extremely high intent.

PTF includes:

v’ Geographic Filtering

We target only buyers interested in:
e Gurgaon sectors

e Delhi localities
e Haryana real estate micro-zones

v’ Demographic Filtering
We filter by:

Age

Income bracket

Job category

NRI segment

Luxury vs mid-range buyers

v’ Behavioral Filtering
We track users who:

e Check project prices
e View location maps



e Download brochures

e Compare Gurgaon sectors

e Visit multiple project pages

e Return to real estate listings

e Watch YouTube walkthroughs

¢’ Financial Targeting

Buyers are segmented by:

e 50L -1 Cr buyers

e 1 Cr—1.5Crbuyers

e 2 Cr- 5 Cr luxury buyers
e 5 Cr+ ultra-luxury buyers
o Commercial investors

v’ Time-Based Filtering
We prioritize:

e Buyers active in last 72 hours

e Hot leads who clicked on CTAs

e Users who searched 3+ keywords

e Returning visitors with strong urgency

This guarantees brokers receive serious buyers, not timepass leads.

3.4 — Real Estate PPC & Google Ads
Domination

ADMAVIC is known for building India’s most effective PPC funnels for real estate.
These include:

o High-intent keyword bidding

e Negative keyword filtering

e Micro-location targeting

e Device-based segmentation

e Active time user targeting

e Demographic bidding

o Income-level targeting (Google Affinity)
o Call-only campaigns



e Responsive Search Ads (RSA)
e Dynamic Keyword Insertion

We target all major transactional keywords such as:

real estate lead generation company Gurgaon
property dealer lead generation Gurgaon
exclusive buyer leads Gurgaon

Google ads for property dealers

best real estate lead provider Gurgaon
commercial property leads Gurgaon
residential real estate leads Gurgaon
performance marketing real estate Gurgaon
hyperlocal real estate lead generation Gurgaon

These keywords bring buyers who are ready to enquire.

3.5 — Real Estate SEO: 200+ TOP Organic
Keywords Inserted Everywhere

ADMAVIC integrates SEO-rich semantic keywords like:

real estate broker leads Gurgaon
Gurgaon real estate buyer leads

property dealer marketing Gurgaon
Gurgaon sector-wise real estate leads
real estate digital marketing Gurgaon
real estate SEO services Delhi NCR
residential property buyer leads Gurgaon
commercial property buyer leads Gurgaon
hyperlocal Gurgaon property leads

buy property leads Gurgaon

investor leads Gurgaon real estate

We build authority through:

v’ Topic clusters

v’ Schema markup

v’ Local SEO

v Internal linking webs
v’ Sector-based pages
v’ Builder-based pages



v Property-type funnels
v’ Google Maps ranking pages
v “Near me” SEO optimization

This delivers free organic property leads daily.

3.6 — High-Conversion Landing Pages
(HCLP Method)

Our landing pages convert 4—7x more than normal broker pages.
Why?
Because we include:

Project pricing

Location advantages

USP highlights

Floor plans

Payment plans

Brochure downloads
Amenities breakdown
School/office accessibility
ROI calculation

“Book a Site Visit” CTA
Instant WhatsApp connect

These pages capture serious buyers instantly.

3.7 — WhatsApp Automation & Lead
Nurturing

Every lead enters ADMAVIC’s WhatsApp-based drip nurturing system, which sends:

Brochures
Floor plans
Price sheets
Location maps



e Project videos
e Follow-up reminders
o Site visit scheduling links

This increases conversion dramatically.

3.8 — Real-Time Lead Verification System

We verify:

v Number validity

v’ Budget match

v’ Location preference
v’ Real intent

v Urgency

v Property type

Only verified leads reach the broker.

3.9 — Exclusive Lead Delivery (NO sharing,
NO duplicates)

This is ADMAVIC’s strongest USP:

v Every lead is exclusive.

¢ Delivered to ONE client only.

v’ Never shared, recycled, or resold.

v 100% fresh real estate enquiries.

This increases closing probability massively.



3.10 — End Result for Brokers, Dealers &
Builders

ADMAVIC delivers:

v More site visits

v’ Higher closing rates

v Lower lead cost

v More builder tie-ups

v’ Constant buyer flow

v’ Strong market dominance

v Weekly sales consistency

Brokers finally get a predictable, scalable real estate business.
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