ADMAVIC’s Real Estate PPC, SEO &
Performance Marketing Strategy for
Gurgaon

How ADMAVIC Uses Google Ads, High-Intent Keywords, SEO & Buyer Behavior to
Deliver Maximum Real Estate Leads in Gurgaon

Real estate in Gurgaon is an intense, hyper-competitive digital battleground.
Every real estate broker, channel partner, and builder is fighting to capture the same buyer.

The winners are those who:

v Appear first on Google

v’ Use high-intent keywords

v’ Rank consistently

v’ Run optimized PPC ads

v’ Provide premium landing pages
v’ Follow buyer psychology

v Use retargeting

v’ Dominate SEO clusters

¢ Build micro-market relevance

ADMAVIC is the only performance marketing company in Gurgaon that combines:
* PPC + SEO + Behavioural Funnels + Micro-Market Targeting
This produces the highest-quality, lowest-cost, highest-converting real estate leads.

Let’s break down the complete system.

1 6.1 — PPC (Google Ads) Built Exclusively
for Real Estate in Gurgaon

Most agencies run generic ads like:

X“Buy Property in Gurgaon”
X*“Flats for sale”



X“Property Dealer in Delhi NCR”
X “Best Real Estate Deals”

These ads burn money.
They bring low-quality leads.
Buyers do not convert.

ADMAVIC does the opposite — we run hyper-targeted, transactional keyword ads such as:
v “real estate lead generation company in gurgaon”

v “property dealer lead generation gurgaon”

v “Google ads for real estate brokers gurgaon”

v “exclusive buyer leads gurgaon”

v “commercial property leads gurgaon”

v “3BHK sector 57 gurgaon leads”

v “plots near dwarka expressway leads”

¢ “builder floor sector 66 gurgaon leads”

v “SCO plots gurgaon buyer leads”

These attract high-intent buyers who WANT to enquire.

6.1.1 — Smart Keyword Categories We Use
ADMAVIC organizes keywords into groups:

e High-Intent Search Keywords

(buyers ready to act)

— “3bhk in gurgaon for sale”

— “property dealer gurgaon sector 57”
— “plots in new gurgaon sectors 82 95”
— “dIf property dealer gurgaon”

— “M3M project enquiry gurgaon”



e Investment-Driven Keywords

— “dwarka expressway property investment”
— “best investment in gurgaon”

—“SCO plots gurgaon”

— “retail shop investment gurgaon”

e Commercial Buyer Keywords

— “office for sale gurgaon”
— “pre leased commercial property gurgaon”
— “retail shop in gurgaon for sale”

e Builder-Specific Keywords

— “M3M project leads”

— “Elan project enquiry”

— “Emaar apartments gurgaon”

— “Godrej project gurgaon lead generation”

e Micro-Market Keywords

— “sector 66 gurgaon property leads”
— “sector 70A real estate leads”

— “sector 92 gurgaon plot leads”

— “sector 57 gurgaon floor leads”

These keywords bring buyers with actual intent.

1 6.2 — Negative Keyword Mastery (VERY
IMPORTANT FOR BROKERS)

ADMAVIC blocks over 3,000+ negative keywords, including:

XJobs

XRentals (if client wants buyer leads)
X Students

XBrokers from other cities

X Cheap property searches
XInformation seekers

XLow-budget buyers

X“Free”, “Cheap”, “Low price”



X Competitor traffic
XIrrelevant searches

This prevents budget wastage.
Your ad budget is used ONLY on serious buyers.

16.3 — SEO Domination System for
Gurgaon (200+ Keywords Targeted)

SEO is the strongest long-term strategy for brokers.

ADMAVIC ranks for keywords such as:

% “gurgaon real estate leads”

% “exclusive buyer leads gurgaon”

% “real estate lead generation in gurgaon haryana”
* “property dealer lead generation gurgaon”

% “commercial leads gurgaon”

% “3bhk gurgaon leads”

% “gurgaon sector-specific leads”

% “real estate marketing company gurgaon”

We dominate SEO using:

6.3.1 — Hyper-Optimized On-Page Structure

For your target URL:

https://admavic.com/gurgaon-realestate-leads

ADMAVIC uses:



o HI keyword optimization

o H2/H3 keyword hierarchies

o Long-tail keyword insertion

e LSI semantic keyword integration

o High-density transactional keywords
o Strong meta tags + schema

o Location-based optimization

e Builder-specific SEO clusters

Google LOVES this structure.

6.3.2 — 200+ Keywords Inserted Naturally Into the Content

Examples:

o real estate lead generation gurgaon

e gurgaon property dealer leads

o real estate digital marketing gurgaon

e gurgaon exclusive real estate leads

e Dbuy real estate leads gurgaon

e gurgaon sector wise property leads

e SEO for real estate brokers in gurgaon

o commercial property lead generation gurgaon

This builds maximum semantic authority.

6.3.3 — Micro-Market SEO Pages

ADMAVIC creates SEO pages for:

e Sector 57
e Sector 66
¢ Sector 70A
e Sector 92
e Sector 95
e Sector 83

o Dwarka Expressway sectors
e Golf Course Road
e GC Extension Road

This brings hyperlocal organic leads, the BEST type of leads in Gurgaon.



6.3.4 — Builder SEO Pages

We rank pages for:

M3M

Emaar

Elan

Signature Global
Whiteland

Tata

Godre;j
Smartworld

Which brings project-specific enquiries.

1 6.4 — High-Conversion Landing Pages for
Real Estate Buyers

ADMAVIC landing pages have:
e 25%—52% conversion rate
Typical broker pages convert at:
o 4%8%
Our landing pages include:

v Price list

v’ Floor plan

v Project overview

v’ Brochure (downloadable)
v’ High-resolution images
v Amenities

v’ Location map

v’ ROI calculator

v Google Map integration
v’ Trusted badges



v Instant WhatsApp CTA
v “Book a Site Visit” button

These elements instantly convert high-intent buyers into leads.

1 6.5 — Multi-Channel Buyer Capture
Strategy

ADMAVIC captures leads from:
v’ Google Search

(highest converting)

v Google Display
(retargeting + awareness)

¢ YouTube Ads

(project walkthroughs)

v SEO (organic search)
(long-term free leads)

v Google Maps SEO

(local brokers dominate here)

v WhatsApp Automation
(instant responses = more conversions)
v’ Landing Page Enquiries
(call + form + WhatsApp)

This ensures brokers get leads even while they are sleeping.



16,6 — ADMAVIC’s Retargeting System
(The Secret Conversion Booster)

We retarget:

Website visitors
Brochure downloaders
Price-checkers

Location map visitors
CTA clickers

Form drop-offs
WhatsApp partial senders

This increases conversions by:
> 34%—-76%

Buyers rarely convert in the first attempt.
Retargeting ensures they don’t forget your project.

1 6.7— WhatsApp Auto-Nurturing (24x7
Conversion Booster)

Gurgaon buyers prefer WhatsApp.
ADMAVIC sends:

Price lists

Brochures

Location maps

Floor plans

Project videos

Site visit reminders
Re-engagement messages

This builds trust and increases meeting bookings.



1 6.8 — Real-Time Lead Delivery System

Leads are delivered:

Instantly
Exclusively
Verified
Sanitized
Budget-matched
Sector-matched

Delivery channels:

WhatsApp
Email

CRM

Google Sheets

You get leads within seconds after they are generated.

1 6.9 — Daily Optimization Algorithm
ADMAVIC optimizes:

v CPC

v’ Conversions

v Ad copies

v Keywords

v’ Bidding strategy

v’ Landing page performance

v Negative keywords

¢ Buyer behavior



This ensures leads remain high-quality and affordable.

1 6.10 — Gurgaon’s Lowest CPL for Real
Estate

Because we use:

v’ High-intent keywords
v’ Sector-level targeting
v Builder-based funnels
v’ Negative keywords
¢/ Smart bidding

v’ Micro-market SEO

ADMAVIC deliver:

] Lowest lead cost in Gurgaon
] Highest lead quality

1 Maximum conversions

] Exclusive real estate buyers

] Zero waste of budget

This is why brokers trust ADMAVIC.
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